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IN DEPTH: INSURANCE AND EMPLOYEE BENEFITS
From the June 24, 2005 print edition
Jennifer Batog

Onceayear, Actuant Corp. sends
employeesto the company
training center for an evening of
education on such topics as saving
for retirement, 401(k) plansand
investment strategies.

The Glenda e manufacturer
started the seminars about three
years ago. Since then participation
in the company’'s 401(k) plan has
increased, and employeeshave a
better understanding of Actuant's

financid gods, said chief
executive officer Andy
Lamperewr.
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Stephanie Truog says Francis

Investment Counsel has seen its
corporate education business double.

"The more they understand their
own finances, the better they can manage adepartment for us," hesad.
"Webdievetherésacarryover.”

Actuant isan example of agrowing number of employersthat are taking
aninterest in their employees financid future.

One reason more companies have become active in helping employess on
thefinancia front isthe growing popularity of 401(k) plans. Some
employers provide not only basic financid education, but dso enlist
financia advisersto meet one-on-onewith employeesto help plan their
portfalio.

That's aswitch from the guaranteed pension days, when the employer, not
the employee, was responsible for the investment decisions, said Lenny
Sanicola, aspokesman for Scottsdde, Ariz.-based World at Work, atrade
association for human resources professionds.

"The employee has alot of responsibility and they may not be equipped to
meke those decisions," Sanicolasaid. "The employers-- for liability
reasons, compliance with the law and attraction and retention -- are
helping their employees with those decisons.”

Sanicolaegtimated that about 90 percent of companies offer their
employees sometype of financia education. Providing investment advice
dong with the basicsisan emerging trend.

"What employeeswant to know is, Where should | put my money? "
Sanicolasad.

Classesdouble

Francis Investment Counsel has seen its corporate education business

doublein the past year, said Stephanie Truog, vice president of dient
services at theHartland firm.

In 2004, the firm was holding an average of 10 group sessonsaweek and

about 50 individua advising sessons. That figure has grown to about 20
group sessions per week and 100 individua meetings, she said.

By sponsoring these sessions, employers reduce therisk thet adissatisfied
employeewill sue over aplan’s poor performance, Truog said.

"At the end of the day, employeeswho are stisfied with the performance
of thar retirement plan would be lesslikely to litigate than an employee
who was uninformed,” shesad

Offering employees the tools they need to take advantage of the 401(k)
benefit dso isbecoming key to recruiting and retaining employees, sad
Ronda Hetchler, human resources director at Cerac Inc., aMilwaukee
chemica manufacturer.

"l just think it's going to be common in the marketplace, and if your
company doesnt do it, it may be wondered why," she said.

Actuant's Lampereur redlized the company's employees needed investment
guidance after hejoined the firm's benefits committee and saw what some
employees were doing with their investments.

Once Actuant began holding seminars on financid planning, participation
in the 401(k) plan increased from between 65 percent and 70 percent to 82
percent.

Recently, about 75 people attended a session devoted to financid planning
a Actuant'straining center. Topicsinduded saving for college, preparing
to buy afirst home, debt-reduction and investment strategies.

Many topicscovered

Intheinvestment strategies session, Mike Arnow of Glendae-based
Arnow & Associates discussed what makes agood investment, the amount
people should be saving for retirement, changesin Actuant's 401(k) plan
and what not to do as an investor.

Actuant holds one such session ayear, and aso hires Arnow to conduct a
three-week course for smaler groups. Actuant coversthe expense of the
seminars and additiond classes, which costs the company atota of about
$15,000.

At Milwaukee-based American Appraisd, employees start |earning about
the business valuation firm's 401(k) plan before their first day on thejob.
New employees receive a booklet explaining the company’s plan and why
it'simportant to participate, said benefits manager Diane Bradley.

Thefirmdso holds at leest five sessons ayear on retirement planning,
including discussons on market performance, smple 401(k) rules, the
fund's performance and the outl ook for the following year. Employees dso
can have aone-on-one sesson with afinancia adviser, who will review
ther portfolios.

About 80 percent of digible employees participatein American Apprasa's
401(k) plan, Bradley said. Two years ago, the firm held sessonsfor those
not contributing to their 401(k) and that boosted participation by one or two
percentage points, she said.

The plan paysfor the education sessons. The cost is based on a percentage

of the plan's assats and the percentage can change from year to year,
Bradley sad.

"It'san employee benfit that we believe in and that has proven itsdlf and
that has added vaueto our company,” shesaid.
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